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FOUR PURPOSES OF A WEBSITE
1. Raise awareness
2. CWRT services
3. Activate volunteers
4. Engage followers



MINIMUM SETUP
• Webmaster who is on-call & responsive
• Website not static
• At least monthly updates
• Has a modicum of customer service

• Follow published CWRT policies
• Allow only content that meets CWRT 

mission
• Compliance with copyright laws
• Display & follow your privacy policy
• If e-commerce, include tax rate in pricing, 

refund and cancellation policies and contact 
form



MINIMUM SETUP - CONTINUED
• Consider SSL certificate for data security
• Consider cookies policy & consent notice
• Cross-browser compatibility
• Site search capability
• Responsiveness (Optimized for mobile)
• Intuitive navigation
• Minimized page load time
• Link from website to donor base (CMS)
• Standardized branding (Logo, etc.)
• Impactful photographs



MINIMUM CONTENT
• Welcome or Home Page
• CWRT name & logo
• Location including state
• Mission/Purpose statement
• Meeting location(s) & events calendar
• Benefits of membership
• Joining information
• Newsletter & optional signup
• Contact us form
• Donation button
• FAQ about your CWRT
• Site map
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